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This listing of claims will replace all prior versions, 
and listings, of claims in the application: 



1 Claim 1 (ciarrently amended) : A computer- implemented 

2 method for facilitating the comparison of different ad 

3 landing pages associated with an advertiser, the 

4 computer- implemented method comprising: 

5 a) for an ad to be served, automatically selecting_^ 

6 using a computer system including at least one 

7 proce.ssor and at least one storage device, one of a 

8 plurality of candidate ad landing pages associated 

9 with the advertiser;- 

10 b) atitomatically assembling , using the computer 

11 systesm, the ad to include a link to the selected ad 

12 landing page; 

13 c) servin g, using the computer system, the 

14 assembled ad; and 

15 d) tracking , using the computer system, a 

16 performance of the ad in combination with the 

17 automatically selected ad landing page, such that, 

18 for the ad, a performance for each of the plurality 

19 of candidate landing pages, linked from the ad when 

20 serving the ad, is separately tracked, 

21 wherein, the performance of the ad in combination 

22 with the automatically selected ad landing page tracked 

23 is at lea?ftt one of conversion per impression 

24 performance, conversion per selection performance, sales 

25 per ad selection, sales per ad impression, earnings per 

26 ad selection, and earnings per ad impression . 

1 Claim 2 (currently amended) : The computer- implemented 

2 method of claim 1 wherein the act of automatically 



2 



PAGE 5/23 * RCVD AT 1/16/2009 4:19:52 PM [Eastern Standard Time] * SVR:USPTO-EPXRP-6/0 * DNIS:2732885 * CStD:17329361401 * DURATION (mm-ss): 04-14 



01/16/2009 17:24 FAX 17329361401 



@006/023 



3 selecting one of a plurality of candidate ad landing 

4 pages is performed in a round-robin manner. 

1 Claim 3 (currently amended) : The computer- implemented 

2 method of claim 1 wherein , the act of automatically 

3 selecting one of a plurality of candidate ad landing 

4 pages is performed using a random selection fxinction. 

Claim 4 (canceled) 



1 Claim 5 (currently amended) : The computer- implemented 

2 method of claim 1 further comprising: 

3 e) determining ; using the computer system, whether 

4 or not to automatically designate one of the 

5 plurality of candidate ad landing pages using a 

6 comparison of their respective performance and an 

7 auto-designation policy; and 

8 f ) automatically designating , using the computer 

9 system, the one of the plurality of candidate ad 

10 landing pages if it was determined to designate it. 



1 Claim 6 (currently amended) : The computer- implemented 

2 method of claim 5 wherein the performance of the ad in 

3 combination with the automatically selected ad landing 

4 page trackfed is at least one of conversion per impression 

5 • performance, conversion per selection performance, sales 

6 per ad selisction, sales per ad impression, earnings per 

7 ad selection, and earnings per ad impression. 

1 Claim 7 (currently amended) : The computer- implemented 

2 method of claim 1 further comprising: 

3 
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3 e) acceptin g, using the computer system, a request 

4 for performance information of the ad; and 

5 f) providing , using the computer system^ the 

6 performance information of the ad for each of the 

7 plurality of candidate ad landing pages with which 

8 the acd was served to the requester. 



1 Claim 8 (currently amended) : The computer- implemented 

2 method of claim 7 wherein the performance information of 

3 the ad provided for each of the plurality of candidate ad 

4 landing pa^^es with which the ad was served, is at least 

5 one of conversion per impression performance, conversion 

6 per selection performance, sales per ad • selection, sales 

7 per ad impression, earnings per ad selection, and 

8 earnings per ad impression. 

1 Claim 9 (currently amended) : The computer- implemented 

2 method of claim 7 further comprising: 



3 g) a-cceptin g, using the computer system, . a manual 

4 ad landing page designation instruction; and 

5 h) designatin g, using the computer system, one of 

6 the plurality of candidate ad landing pages using 

7 the manual ad landing page designation instruction . 



1 Claim 10 (currently amended) : The computer- implemented 

2 method of claim 9 wherein the performance of the ad in 

3 combination with the automatically selected ad landing 

4 page tracked is at least one of conversion per impression 

5 perf ormeuice, conversion per selection performance, sales 

6 per ad selection, sales per ad impression, earnings per 

7 ad select iiDn, and earnings per ad impression. 

4 
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1 Claim 11 (Currently amended) : The computer- implemented 

2 method of cblaim 1 further comprising: 



3 e) normal i 2 inc T, using the computer system, the 

4 performance of the ad in combination with the 

5 automatically selected ad landing page to remove ad 

6 landislig page independent factors that may influence 

7 the ad performance. 



1 Claim 12 (currently amended) : The computer- implemented 

2 method of it:laim 1 wherein the plurality of candidate ad 

3 landing pa^&es are different in at least one of the 

4 following j(A) different information, (B) different 

5 products offered for sale, (C) different services offered 

6 for sale, '(D) different product prices, (E) different 

7 service prices, (F) different formatting, and (G) 

8 different shipping charges, 

1 Claim 13 (currently amended) : A computer- implemented 

2 method for facilitating the comparison of different {ad 



3 landing pape, ad creative} combinations associated with 

4 an advertiser, the computer- implemented method 

5 comprising^: 

6 a) for an ad to be served, automatically selecting_^ 

7 using' a computer system including at least one 

8 processor and at least one storage device, one of a 

9 plurality of candidate {ad landing page, ad 

10 creative} combinations, at least some of the 

11 combiiiations including different ad landing pages 

12 associated with the advertiser; 

13 . b) automatically assemblin g, using the computer 

14 system, the ad to include the selected ad creative 



5 
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15 and tliG selected ad landing page of the selected {ad 

16 l^diitig page, ad creative} combination; - 

17 c) serving , using the computer system, the 

18 assemibled ad; and 

19 d) tracking , using the computer system, a 

. 20 performance of the ad in combination with the 

21 automatically selected {ad landing page, ad 

22 creative} combinations, such that, for the ad, a 

23 perfot-mance for each of the plurality of {ad landing 

24 page, ad creative} combinations, used when serving 

25 the ad, is separately tracked, 

26 wherein the performance of the ad in combination 



27 with the aoitomatically selected {ad landing page, ad 

28 creative} :::ombinations tracked is at least one of 

29 conversion performance, sales per ad selection, sales per 

30 ad impression, earnings per ad selection, and earnings 

31 per ad impAression. 

Claim 14 (fcanceled) 

1 Claim 15 {currently amended) : The computer- implemented 

2 method of hlaim 13 wherein the plurality of candidate ad 

3 landing patges are different in at least one of the 

4 following (A) different information, (B) different 

5 products offered for sale, (C) different services offered 

6 for sale, (D) different product prices, (E) different 

7 service prices, (F) different formatting, and (G) 

8 different shipping charges. 

1 Claim 16 (currently amended) : A computer- implemented 

2 method for: comparing facilitating the comparison of 

3 different :{ad landing page, ad serving criteria} 

6 
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4 combinations associated with an advertiser, the 

5 computer- implemented method comprising: 

6 a) for an ad to be served, automatically selecting^ 

7 using a computer system including at least one 

8 proce^&sor and at least one storage device, one of a 

9 plurality of candidate {ad landing page, ad serving 

10 criteria} combinations, at least some of the 

11 combiiaations including different ad landing pages 

12 associated with the advertiser; 

13 b)' automatically assembling , using the computer 

14 systei ti, the ad to include the selected ad landing 

15 page tDf the selected {ad landing page, ad serving 

16 criterria} combination; 

17 c) serving , using the computer system, the 

18 assembled ad; and 

19 d) trackin g, using the computer system, a 

20 perf oiraance of the ad in combination with the 

21 automi=^tically selected {ad landing page, ad serving 

22 criteria} combination, such that, for the ad, a 

23 performance for each of the plurality of {ad landing 

24 page, ad serving criteria} combinations, used when 

25 • serving the ad, is separately tracked, 

26 wherein the performance of the ad in combination 

27 with the automatically selected {ad landing page, ad 

28 serving criteria} .combination tracked . is at least one of 

29 conversion performance, sales per ad selection, sales 

30 per . ad impression, earnings per ad selection, eind 

31 earnings per ad impression. 



Claim 17 (canceled) 



7 
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1 Claim 18 < currently amended): The computer- implemented 

2 method of claim 16 wherein the plurality of candidate ad 

3 landing pages are different in at least one of the 

4 following <A} different information, (B) different 

5 products otfered for sale, (C) different services offered 

6 for sale, .(D) different product prices, (E) different 

7 service prices, (F) different formatting, and (G) 

8 different shipping charges. 



1 Claim 19 (fcurrently amended) : A computer- implemented 

2 method for facilitating the comparison of different types 

3 of ad landing pages associated with an advertiser, the 

4 computer- iinplemented method comprising: 

5 a) for an ad to be served, automatically selecting_^ 

6 using-; a coir^uter system including at least one 

7 processor and at least one storage device, one of a 

8 plurality of candidate ad landing pages associated 

9 with the advertiser, wherein each of the plurality 

10 of candidate ad landing pages has a different type; 

11 b) automatically assembling , using the computer 

12 system, the ad to include the selected ad Icuiding 

13 page; 

14 c) servin g, using the computer system, the 

15 assewbled ad; and 

16 d) trackin g, using the computer system, a 

17 perfcJonance of a set of ads in combination with the 

18 type x>f automatically selected ad landing page, such 

19 that/ for the ad, a performance for each of the 

20 plurality of types of landing page, used when 

21 servitng the ad, is separately tracked, 

22 wherein the performance of the set of ads in 

23 combination with the type of automatically selected ad 
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24 landing pae^e tracked is at least one of conversion per 

25 . impression : performance, conversion per* selection 

26 performance, sales per ad selection, sales per ad 

27 impression, earnings per ad selection, and earnings per 

28 ad impression. 

1 Claim 20 (Currently amended) : The computer- implemented 

2 method of Claim 19 wherein the different types of ad 

3 landing pac^es have different formatting styles. 

Claims 21-27 (canceled) 



1 Claim 28 (previously presented) : Apparatus for 

2 facilitating the comparison of different ad landing pages 

3 associated, with an advertiser, the apparatus comprising:. 

4 at l^st one processor; 

5 at le&st one input /output interface unit; and 

6 at least one storage device, the storage device 

7 storing prt^gram instructions which, when executed by the 

8 at least one processor, perform a method including: 

9 a) atitomatically selecting one of a plurality of 

10 candiflate ad landing pages associated with the 

11 advertiser for an ad to be served; 

12 b) automatically assembling the ad to include a 

13 link to the selected ad landing page; 

14 c) serving the assembled ad; and 

15 d) tracking a performance of the. ad in combination 

16 with jthe automatically selected ad landing page, 

17 such that, for the ad, a performance for each of the 

18 plurality of candidate landing pages, linked from 

19 the ad when serving the ad, is separately tracked. 
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20 wherein the performance of the ad in combination 

21 with the aiitomaticailly selected ad landing page tracked 

22 is at least one of conversion per impression performance, 

23 conversion .per selection performance, sales per ad 

24 selection, sales per. ad impression, earnings per, ad 

25 selection, and earnings per ad impression. 

1 Claim 29 (jbreviouSly presented) : The apparatus of claim 

2 28 wherein the act of automatically selecting one of a 

3 plurality of candidate ad landing pages performs the 

4 selection Ln a round-robin manner. 

1 Claim 30 (previously presented) : The apparatus of claim 

2 28 wherein- the act of automatically selecting one of a 

3 plurality of candidate ad landing pages perfonns the 

4 selection iising a random selection function. 

1 Claim 31 [(previously presented) : The apparatus of claim 

2 28 wherein, the performance of the ad in combination with 

3 the automatically selected ad landing page tracked is at 

4 least one of conversion per impression performance, 

5 conversion' per selection performance, sales per ad 

6 selection, sales per ad impression, earnings per ad 

7 selection, and earnings per ad impression . 

1 Claim 32 (previously presented) : The apparatus of claim 

2 28, wherein the program instructions, which, when 

3 executed by the at least one processor, perform the 

4 method further including: 

5 e) determining whether or not to automatically 

6 designate one of the plurality of candidate ad 

10 
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7 landing pages using a comparison of their respective 

8 perf omance and an auto-designation policy; and 

9 ' f ) automatically designating the one of the 

10 plurality of candidate ad landing pages if it was 

11 determined to designate it. 

1 Claim 33 (previously presented) : The apparatus of claim 

2 32 wherein the performance of the ad in combination with 

3 the automatically selected ad landing page tracked is at 

4 least one of conversion per impression performance, 

5 conversion- per selection performance, sales per ad 

6 selection, . sales per ad impression, earnings per ad 

7 selection, : and earnings per ad impression. 



1 Claim 34 (previously presented) : The apparatus of claim 

2 28, wherein the program instructions, which, when 

3 executed by the at least one processor, perform the 

4 method further including: ; 



5 e) accepting a request for performance information 

6 of the ad; and 

7 f) providing the performance information of the ad 
g for each of the plurality of candidate ad landing 

9 pages; with which the ad was served to the requester. 



1 Claim 35 (t>reviously presented) : The appcuratus of claim 

2 34 wherein the performance information of the ad provided 

3 for each of the plurality of candidate ad landing pages 

4 with which the ad was served, is at least one of 

5 conversion per impression performance, conversion per 

6 selection performance, sales per ad selection, sales per 

7 ad impression, earnings per ad selection, and earnings 

8 per ad impiression. 

11 
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1 Claim 3 6 (previously presented) : The apparatus of claim 

.2 34, wherein the program instructions, which, when 

3 executed by the at least one processor, perform the 

4 method further including: 

5 g) acdiepting a manual ad landing page designation 

6 instruction; and 

7 h) previously presented designating one of the 

8 plurality of candidate ad landing pages using the 

9 manual ad landing page designation instruction. 

1 Claim 37 [previously presented) : The apparatus of claim 

2 3 6 wherein = the performance of the ad in combination with 

3 the automatically selected ad landing page tracked is at 

4 least one Of conversion per impression performance, 

5 conversion per selection performance, sales per ad 



6 selection, sales per ad impression, earnings per ad 

7 selection, and earnings per ad impression. 

1 Claim 38 (g>reviously presented) : The apparatus of claim 

2 28, whereiiH the program instructions, which, when 

3 executed b^^ the at least one processor, perform the 

4 method further including: 

5 e) normalizing the performance of the ad in 

6 combination with the automatically selected ad 

7 landi^jig page to remove ad landing^ page independent 

8 factoi-s that may influence the ad performance, 

1 Claim 39 !( original) : The apparatus of claim 28 wherein 

2 the plurality of candidate ad landing pages are different 

3 in at least one of the following (A) different 

4 information, (B) different products offered for sale, (C) . 

5 different Services offered for sale, (D) different 

12 
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6 product prices, (E) diff erent . service prices, (F) 

7 different formatting, and (G) different shipping charges. 



1 Claim 40 (jbreviously presented) : Apparatus for 

2 f acilitatiijig the comparison of different {ad landing 

3 page, ad creative} combinations associated with an 

4 advertiser, the apparatus comprising: 

5 at lea^st one processor; 

6 at le.^st one input/output interface unit; and 

7 at least one storage device, the storage device 

8 storing program instructions which, when executed by the 

9 at least otie processor, perform a method including: 

10 a) automatically selecting one of a plurality of 

11 candidate {ad landing page, ad creative} 

12 combicnations for an ad to be served, at least some 

13 of the combinations including different ad landing 

14 pages, associated with the advertiser; 

15 b) automatically assembling the ad to include the 

16 selected ad creative and the selected ad landing 

17 page of the selected {ad landing page, ad creative} 

18 combination; 

19 c) serving the asseihbled ad; and 

20 d) tracking a performance of the ad in combination 

21 with the automatically selected {ad landing page, ad 

22 creative} 'combinations, such that, for the ad, a 

23 performance for each of the plurality of {ad landing 

24 page, ad creative} combinations, used when serving 

25 the ad, is separately tracked, 

26 wherein the performance of the ad in combination 

27 with the automatically selected {ad landing page, ad 

28 creative} combinations tracked is at least one of 

29 "conversion performance, sales per ad selection, sales per 
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30 ad impression, earnings per ad selection, and earnings 

31 per ad impi'-ession.. 

Claim 41 (canceled) 

1 Claim 42 (original) ; The apparatus of claim 40 wherein 

2 the plurality of candidate ad landing pages are different 

3 in at least one of the following (A) different 

4 inf ormatioi:i, (B) different products offered for sale, (C) 

5 different Services offered for sale, (D) different 

6 product prices, (E) different service prices, (F) 

7 different formatting, and (G) different shipping charges. 



1 Claim 43 (}t>reviously presented) : Apparatus for 

2 facilitating the comparison of different (ad landing 

3 page, ad serving criteria} combinations associated with 

4 an adverti^feer, the apparatus comprising: 

5 at leeast one processor; 

6 at least one input /output interface unit; and 

7 at least one storage device, the storage device 

8 storing program instructions which, when executed by the 

9 at least one processor, perform a method including: 

10 a) automatically selecting one of a plurality of 

11 candidate {ad landing page,- ad serving criteria} 

12 . combiifiations for an ad to be sezrved, at least some 

13 . of thKfe combinations including different ad landing 

14 pages : associated with the advertiser; 

15 b) automatical ly assembling the ad to include the 

16 selected ad landing page of the selected {ad landing 

17 page,' ad serving criteria} combination; 

18 c) serving the assembl.ed ad; and 
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19 d) tiTacking a performance of the ad in combination 

20 with the automatically selected {ad landing page, ad 

21 servithg criteria} combination, such that, for the 

22 ad, a performance for each of the plurality of {ad 

23 landiiiig page, ad serving criteria} combinations, 

24 used when serving the ad, is separately tracked, 

25 wherein the performance of the ad in combination 



26 with the axiitomatically selected {ad landing page, ad 

27 serving criteria) combinations tracked is at least one of 

28 conversion performance, sales per ad selection, sales per 

29 ad impression, earnings per ad selection, and earnings 

30 per ad impression. 

Claim 44 (canceled) 

1 Claim 45 < original) : The apparatus of claim 43 wherein 

2 the plurality of candidate ad landing pages are different 

3 in at least one of the following (A) different 

4 information, (B) different products offered for sale, (C) 

5 different Services offered for sale, (D) different 

6 product prices, (E) different service prices, (F) 

7 different formatting, and (G) different shipping charges. 



1 Claim 46 (previously presented) : Apparatus for 

2 facilitating the comparison of different types of ad 

3 landing pai&es associated with an advertiser, the 

4 apparatus Comprising: 

5 at least one processor; 

6 at least one input/output interface unit; and 

7 at le^st one storage device, the storage device 

8 storing program instructions which, when executed by the 

9 at least one processor, perform a method including: 
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10 a) ailtoraatically selecting one of a plurality of 

11 candi^Bate ad landing pages associated with the 
. 12 advertiser, wherein each of the plurality of 

13 candiflate ad landing pages has a different type, for 

14 an ad' to be served ; 

15 b) automatically assembling the ad to include the 

16 selected ad landing page; 

17 c) sbrving the assembled ad; and 

18 d) tracking a performance of a set of ads in 

19 combination with the type of the automatically 

20 selected ad landing page, such that, for the ad, -a 

21 • perfcirmance for each of the plurality of types of 

22 landing pages, used when serving the ad,, is 

23 separately tracked, 

24 wherein the performance of the set of ads in 



25 combination with the type of the automatically selected 

26 ad landings page tracked is at least one of conversion 

27 perf ormancie, sales per ad selection, sales per ad 

28 impression, earnings per ad selection, and earnings per 

29 ad inures sion. 

1 Claim 47 (original) : The apparatus of claim 46 wherein 

2 the differient types of ad l2uiding pages have different 

3 formatting styles. 

Claims 48-54 (canceled) 

1 Claim 55 (currently amended) : A computer- implemented 

2 method for facilitating the comparison of at least two 

3 different lad landing pages associated with an advertiser, 

4 the computer- implemented method comprising: 

5 a) fc^r an ad to be served at a first time 

16 
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6 i) automatically selectin g, using a computer 

7 feystem including at least one processor and at 

8 jLeast one storage device, a first ad landing 

9 page from a plurality of candidate ad landing 

10 pages associated with the advertiser, and 

11 ii) serving an instance of the ad with a link 

12 to the first ad landing page; 

13 b) for the ad to be served a second time 

14 i) automatically selecting , using the 

15 ::omputer system, a second ad landing page, 

16 different from the previously selected first ad 

17 iLanding page, from the plurality of candidate 

18 ^d landing pages associated with the 

19 advertiser, and 

20 ili) serving , using .the computer system^ an 

21 instance of the ad with a link to the second ad 

22 landing page; 

23 c) tracking , using the computer system, the 

24 perfairmance of instances of the ad having a link to 

25 the first ad landing page; and 

26 d) tracking , using the computer system, the 

27 performance of instances of the ad having a link to 

28 the second ad landing page, 

29 wherein the performance of the ad in combination 

30 with the aoitomatically selected first and second ad 

31 Icuiding pa^es tracked is at least one of conversion per 

32 impression' performance, conversion per selection 

33 performancfe, sales per ad selection, sales per ad 

34 impression;, earnings per ad selection, and earnings per 

35 ad impression. 
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1 Claim 56 (previously presented) : Apparatus for 

2 facilitating the comparison of at. least two different ad 

3 landing pa$es associated with an advertiser, the 

4 apparatus comprising: 

5 at le^ust one prpcessor; 

6 at least one input /output interface unit; and 

7 at least one storage device, the storage device 

8 storing program instructions which, when executed by the 

9 at least oaie processor, perform a method including: 

10 a) automatically selecting 

11 i) for an ad to be served at a first time, a 

12 first ad landing page from a plurality of 

13 candidate ad landing pages associated with the 

14 <ft.dvertiser , and 

15 ii) for the ad to be served a second time, a 

16 jBecond ad landing page, different from the 

17 previously selected first ad landing page, from 

18 the plurality of candidate ad landing pages 

19 associated with the advertiser; 

20 b) se^rving 

21 i) an instance of the ad with a link to the • 

22 i;irst ad landing page, and 

23 li) an instance of the ad with a link to the 

24 aecond ad landing page; and 

25. c) se{i>arately tracking the performance of 

26 instances of the ad having a link to the 

27 first ad landing page, and 

.28 :;;i) instances of the ad having a link to the 

29 second ad landing page, 

30 \*herein the performance of the ad in 

31 combinatioi^ with the* automatically selected first and 

18 
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32 second ad landing pages tracked is at least one of 

33 conversion.; per impression performance, conversion per 

34 selection perf omance, sales per ad selection, sales per 

35 ad impression, earnings per ad selection, and earnings 

36 per ad impression. 
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